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Full Brandmark

A complete Tangalooma brandmark has been
created for use on all marketing material which
appears outside the local SEQ market,

(i.e. International and national sales collateral,
merchandise and memorabilia) - any instance
where geographic location information is

deemed beneficial.

When colour reproduction is limited to
black and white, monotone versions of all

brandmark variations are available for use.
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TANGALOOMA

ISLAND RESORT
Moreton Island, Qld, Australia
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TANGALOOMA
ISLAND RESORT
Moreton Island, Qld, Australia
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TANGALOOMA
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ISLAND RESORT
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Full Brandmark

Whilst it is preferred that a stacked version of the
Tangalooma brandmark is used, some circumstances

may require a horizontal version. For these instances,

such as website mastheads, footers and eDM headers,

alternative positive and reversed versions are available

@R TANGALOOMA ISLAND RESORT

for use.
— Moreton Island, Qld, Australia
HORIZONTAL COLOUR BRANDMARK - WITH LOCATOR
ﬂ ISLAND RESORT
p— Moreton Island, Qld, Australia
ALTERNATE HORIZONTAL COLOUR BRANDMARK - WITH LOCATOR
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Interstate Brandmark

An interstate Tangalooma brandmark has been
created for use on marketing material which appears
outside of the SEQ market, in another Australian State

or Territory.

When colour reproduction is limited to
black and white, monotone versions of all

brandmark variations are available for use.
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TANGALOOMA

ISLAND RESORT
Moreton Island, Qld
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TANGALOOMA
ISLAND RESORT
Moreton Island, Qld
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Interstate Brandmark

Whilst it is preferred that a stacked version of the
Tangalooma brandmark is used, some circumstances

may require a horizontal version. For these instances,

such as website mastheads, footers and eDM headers,

alternative positive and reversed versions are available

@R TANGALOOMA ISLAND RESORT

for use.
— Moreton Island, Qld
HORIZONTAL COLOUR BRANDMARK - WITH INTERSTATE LOCATOR
“Q’ Moreton Island, Qld
ALTERNATE HORIZONTAL COLOUR BRANDMARK - WITH INTERSTATE LOCATOR
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Resort Brandmark

A version of the Tangalooma brandmark without
a geographic locator has been created for use on
all local SEQ marketing materials where a greater

understanding of Tangalooma'’s location exists.
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TANGALOOMA

ISLAND RESORT
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Resort Brandmark

Whilst it is preferred that a stacked version of the
Tangalooma brandmark is used, some circumstances

may require a horizontal version.

@R TANGALOOMA ISLAND RESORT

HORIZONTAL COLOUR BRANDMARK

TANGALOOMA

ISLAND RESORT

~——_

ALTERNATE HORIZONTAL COLOUR BRANDMARK
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Clear Zone

To ensure the Tangalooma brandmark always has
maximum impact and clarity, an area of clear space
should always surround it, protecting it from other

visual and graphic elements.

To create a clear space which is scalable along with
the brandmark, it should be calculated from the sun

element on all sides: left, right, top and bottom.

~—,,
TANGALOOMA

ISLAND RESORT
Moreton Island, Qld, Australia

@R\ TANGALOOMA ISLAND RESORT

Moreton Island, Qld, Australia

TANGALOOMA

ISLAND RESORT
Moreton Island, Qld, Australia

~———
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Brandmark Minimum Size

To ensure legibility of the Tangalooma brandmark
it should never be reproduced smaller than

the minimum sizes shown.

25mm

< »
<t I

o, |
R 20mm

TANGALOOMA

ISLAND RESORT

Moreton Island, Qld, Australia Y

62mm

< »
<t >

@R\ TANGALOOMA ISLAND RESORT

Moreton Island, Qld, Australia

6mm
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Brandmark Incorrect Use

The integrity of the Tangalooma brandmark must
always be maintained through consistent and

considered use.

To achieve this, the following actions should

always be avoided:

- Using the wording from the brandmark without

the dolphin symbol lockup.
- Altering and elements of the brandmark.
- Stretching or warping it in any way.
- Flipping or rotating the brandmark.

- Using the brandmark over visually competing

imagery or patterns.

- Placing text or other elements too close

to the brandmark.

TANGALKOOMA

ISLAND RESORT

TANGALOOMA

ISKLAND RESORT

TANGALOOMA

ISLL AND RESORT

lLorem ipsum dolor sit amet, consectetur adipiscing elit. Aeneah
acinia arcu elit, tincidunt finibus ipsum pretium eu. Nullam wfric-|
jes condimentum ante quis maximus. Praesent accumsanAfficitu
ibero, sed tincidunt ante auctor sit amet. Etiam finibyg"hendrerit|
ultricies. Quisque et tincidunt arcu. Nulla sit amet/orci sit amet]
gugue congue rutrum. Suspendisse elementum,/Aem consequat,
blandit nisi vel, lobortis mi. Aliquam erat voluypat. Nunc eget pu-|

rus ac risus pellen -
esque fau- cibus eleif-|
end a ante Donegq
enenatis viverra
pnte  sed tristique
Ponec lao- reet mauris|
ectus, sed mattis  est
blandit ac. TA ALOOMA Praesent
ristique a | AND RESORT urna a luc-|
us. Etiam nec metus|

eu lacus feugigtvestibulum. Praesent ultrices pharetra justo in max-|
imus. Nuncellus massa, luctus pellentesque mi a, molestie viverral
enim.Seg'venenatis blandit elit ut pulvinar. Nulla auctor ligula quis|

rna gorttitor viverra nec consequat dolor. Maecenas sodales|
ibgfo non urna ornare, tincidunt condimentum nunc dignissim

uisque sit amet dolor in turpis suscipit bibendum quis eu puru
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lconography

A graphic only symbol should be used on resort
signage and promotional material where the name

and geographic locator isn't necessary.

When using iconography over photography,
a version with the dolphin knocked out

(revealing the image behind) should be used.

VERTICAL COLOUR BRANDMARK VERTICAL COLOUR BRANDMARK REVERSE

VERTICAL MONO BRANDMARK REVERSE VERTICAL BRANDMARK REVERSE - WITH KNOCKOUT DOLPHIN

14
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Dual Branding

When partner brands need to be displayed in
combination with the Tanglalooma brandmark,
they should be placed to the right with a

0.5pt keyline separator line.

Both full colour and reverse options are available X N
~——, ‘ ~——
for use depending on the background colouring. TANGALOOMA TANGALOOMA

ISLAND RESORT ISLAND RESORT

DUAL BRANDING COLOUR BRANDMARK DUAL BRANDING COLOUR BRANDMARK REVERSE

= P&

TANGALOOMA = TANGALOOMA

ISLAND RESORT ISLAND RESORT

DUAL BRANDING MONO BRANDMARK REVERSE DUAL BRANDING BRANDMARK REVERSE WITH KNOCKOUT DOLPHIN

Style Guide | Tangalooma Island Resort 15
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Colour Palette

The Tangalooma brand colour palette is
comprised of 4 primary and 4 secondary

colours.

The primary palette should be used across
all printed and digital marketing materials,

as well as signage and vehicle livery.

The secondary palette can be used to add
variety to brand materials and to distinguish

particular island activities and services.

Style Guide | Tangalooma Island Resort 17



Primary Colour Palette

HEX #005596
RGB 0 85 150
CMYK 100 48 6 30

80% Tint

60% Tint

40% Tint

HEX #01ABC7
RGB 1 171 199
CMYK 7511 18 O

80% Tint

60% Tint

HEX #00A7B5
RGB 0 167 181
CMYK 77 12 29 0

80% Tint

60% Tint

HEX #F58220
RGB 245 130 32
CMYK 0 60 100 O

80% Tint

18
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Secondary Colour Palette

HEX #FDCDO8 HEX #F15D3B
RGB 253 205 8 RGB 241 93 59
CMYK 1 18 100 O CMYK 079 830

80% Tint

60% Tint

HEX #93897F
RGB 147 137 127
CMYK 44 41 47 5

80% Tint

60% Tint

HEX #7A99AC
RGB 122 135 172
CMYK 55 31 25 0

80% Tint

60% Tint

Style Guide | Tangalooma Island Resort
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Typography

To retain brand integrity, consistent and considered
use of brand typefaces should always be applied

to Tangalooma marketing material.

The typeface for all brand headlines is
‘Verveine' - a casual freehand face which
reinforces Tangalooma's relaxed brand essence

and compliments the library of vibrant imagery.

This font is to be used in uppercase only.

Verveine

ABOEFGHI)KLMNOPQRSTVVWXYZ
abco\e{qhijklmmopc]vs’ruvwxyz

1234561890124 $%."%7% () _-+=

Style Guide | Tangalooma Island Resort
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Typography

The preferred typeface for all copy is
‘Museo Sans'. 5 weights and their italicised

versions are available for use.

Preference should be given to lighter weights
to convey a premium feel, however bolder
type can be used when necessary

(i.e. on directional signage).

When restricted by web-safe text,
Museo should be substituted with equal

weights of ‘Helvetica’, ‘Arial’ or ‘Avenir’.

Museo Sans

Museo Sans 100

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#S%NG?*()_—+=

Museo Sans 300

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890!@#S%A&6?*()_-+=

Museo Sans 500

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890!@#S%N&?*()_-+=

Museo Sans 700

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#S$%A&?*()_-+=

Museo Sans 900

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%A&2*()_-+=

Museo Sans 100 ltalic

ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
12345678901@#S%N&2*()_+=

Museo Sans 300 ltalic

ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#S%N&?*()_-+=

Museo Sans 500 Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#S%N&?*()_-+=

Museo Sans 700 Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#S%N&?*()_-+=

Museo Sans 900 Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#5%N&2*()_-+=

22
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Photography

Photography plays a key role in communicating
the Tangalooma brand personality and depicting

various products and experiences.

All imagery should be visually appealing and inviting.

It should also be vibrant in colour, well lit and of

high quality (resolution).

Featured talent should always appear happy,
outgoing, natural and not overly posed or in

clichéd situations.

24
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Photography

Exterior

Outdoor imagery should always highlight the

beauty of Moreton Island and the quality of
Tangalooma Resort. It should always depict bright
and sunny conditions with vibrant golden sand, clear

blue water and lush green foliage.

Interior

Indoor imagery should always be well lit using
a combination of natural and mood lighting.
Exterior views and proximity to facilities should

always be emphasised where possible.

Brand
Brand imagery should always feature experiences
unique to Tangalooma. Featured talent should be

depicted as naturally happy and enthusiastic.

Product
Product imagery should only ever be used to
support stronger and more appealing brand

imagery. Accommodation standard should always be

depicted in a truthful manner to manage

client expectations.

EXTERIOR INTERIOR BRAND PRODUCT

Style Guide | Tangalooma Island Resort 25
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General Resort Brochure

TANGALOOMA

D RESORT

TANGALOOMA

ISLAND RESORT
s so

1300 652 250 | www.tangalooma.com

Style Guide | Tangalooma Island Resort
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Day Cruise Brochure

Lonely Planet has
acknowledged Tangalooma
as the 'World's Best Beach

to See Nature'in their latest

and experience the magic
for yourself.

LONELY PLANET'S
WORLD #1
BEST BEACH

TO SEE NATURE

WILD DOLPHIN EXPERIENCE

pation in the Wild Dolphin Feeding experience
iohin attenc:

o

Tangalooma lsand Resort aims to be an industry leader in eco-tourism
experiences. We are gold certified members of EarthCheck, 2 lobal eco

MORETON ISLAND

WWW.TANGALOOMA.COM

SCAN THE QR CODE TO BOOK
YOUR DAY CRUISE TODAY

ALL CRUISES MuST By
PRE-PURCHASED

THE DAY PRIOR
TO DEPARTURE

DEPARTURE LOCATION
220 Holt Street, Pinkenba,
Brisbane, Queensland 4008

PARKING OPTIONS
Paid parking is avallable at the wharf, no pre-booking required
Collect your parking token when you check in at the Ticket Hut
Alternatively, free street parking is available.

CHECK IN & BOARDING TIMES
Guests are advised to arrive atleast an hour prior 1o departure for
check-in. Check.in closes 30 mins before départure when boarding

BOAT DEPARTURE TIMES

Departing Tangalooma | Connecting
Bus

Arring at Hol Stret Wrart

730am None o0pm B
[ oom | @ | wmesr | @ ]

el

“Late boat times will vary. See approximate times

7:30pm - :30pm | 1 Apr- 14 Nov: 7:00prm - 8:00pm ¥
CONNECTING BUS/COACH SERVICE - ‘
Hualable rom select risbane hotel to the Brisbane Wt at
4D per person returm and muS be pre-booked and prepaid
Brorto tave: call 1300 652 250 or book anline
T s condon:Valun 308/202, AL rices ot i Azt dls, s GST
e o ¢ \mvores> UGEmmiGE  BUSTRANSTERS  AccEssToREsoRT
winin 48 nours e, Tours bect o WILD DOLPHINS. OFACTIVITIES AVAILABLE . POOLS, RESTAURANTS.
oo bie) e e o ST e
o o s Foa
o 181 Guerts \ouener v for o ) Mocktai, o o i o watr (o Guests et 18 years.
o e T TANGALOOMA
heath or safety risk. For your safety, you must disclose if you are suffering from any injury, medical ISLAND RESORT

accreditation program that works towards protecting
through exemplary business policy and practices.

o p y
BraHuct Ve o angalonma com. o cantact Tangaioora Reseratons 13

652 250)for more

1300 652 250 | www.tangalooma.com

BRISBANE'S
LARGEST
SELECTION oF

the day at their own pace.

APUT $99  CHILD. $59

- This day cruise cannot be upgraded to other packages and departs
the resort on the 4pm ferry.

- Option to book tours and activities at the Resort

- Single-use lockers available and beach towels can be hired from
Reception.

TANGALOOMA DAY TRIPS
Operating 365 days a year, it time to dive in to Tangaloomal
With idylic white beaches, crystal clear blue waters, the most stunning

sunsets and the only day trip where you can hand feed wild dolphins,
Tangalooma lsland Resort is truly an fsland paradise in Brisbane’s backyard,

ALL DAY TRIPS FROM BRISBANE
TO TANGALOOMA INCLUDE:

Return Transfers (75min cruise each way)
Options for departure times (7:30am or 10:00am)

Lunch Voucher $25 Adult / $20 Child
Voucher included & valid at any open food outlet

Eco Ranger Experiences
Enjoy free daily presentations

Free Resort Activities
Fullist available on www.tangalooma.com (time permitting)

Beverage Voucher
Choice of a soft drink, tea/coffee or water during the boat
transfer

@

‘The Resort as your ‘Home Base’
Only official Tangalooma guests get access to Resort

facillies, services, pools & dining outlets

With flexible boat times you can upgrade & stay longer to hand feed
the wild dolphins & watch the sun set over Moreton Bay.

Departing Brisbane:
Choose between either the 7:30am or 10:00am
boats over to Tangalooma lsland Resort

Departing Tangalooma:
Your boat leaves Tangalooma at 4:00pm
(or upgrade your package to return on the late boat)

mw AQUATIC ADVENTURE DAY CRUISE gl

VP4RADE & STAY LoNGER

All Day Trips depart on the 4pm boat. Upgrade & stay longer to
depart on the late boat (approx. 7:00pm - 7:30pm) to enjoy the
playful wild dolphins as the sun sets over the bay.

3+ hours self-guided
quipment hire incl. kayaks,

snorkel gear and stand-

up paddleboards. D

Brisbane on the early boat to

extend your time in the water.

= APUAT $155 CHILD $115

SEA TO SKY PACKAGE INCLUSIONS

R p——
. Day Cruse nclusior
dult Lunch Voucher
4WD DESERT SAFARI DAY CRUISE [l \ % Helicopter scenic flight - 12 minutes
kﬁ . 5. - (1 Sunset cocktai/mocktal
=, ' Includes a 90 minute -
By Wagemureiothe e late boat* (after Dolphin View
o 72 thrill-seekin sand ndoned Day Lounge with

tobogganing experience! ol

ADULT ¢155 CHILD §145 UPGRADE & STAY LONGER

— n

MARINE DISCOVERY DAY CRUISE g

ATV QUAD BIKE DAY CRUISE
'SNORKEL THE WRECKS DAY CRUISE

Includes a 90 minute
scenic cruise to discover

surface of Moreton Bay.

AU $155 SN2 $115 TAP———

PR e———
D fewing from the jett
WHALE WATCHING DAY CRUISE gl Return on the late boat® (after Dolphin View
o the air-conditioned Day Lounge with
This classic whale watching s & coffee mak
day cruise s a great wa
to encounter these gentle
giants up close!
Available: June - October

ADULT $155 CHILD $115

'V QUAD BIKE DAY CRUISE ]

* includesa ihriting 45
minute ATV quad bike tour
— through Australa's best
dedicated ATV quad tracks
Minimum 10 years old

WHALE WATCHING DAY CRUISE
ATV QUAD BIKE DAY CRUISE
'SNORKEL THE WRECKS DAY CRUISE

P —
- Al standard Tangalooma Day Crt
 Hand feed Wild Dolphins at su
Return on the late boat* after Dolphin Feeding)

es5 10 the air joned Day Lo

20T $169 SHID. $139

Includes a 90 minute fully
qided snorkelling tour of
the Tangalooma

with al gear included.
Minimurm 6 years old

00T $169 SN $139

28
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Business Cards

Craig Mclaurin
Director of Sales

Phone: +617 3637 2000
Direct: +617 3637 2142
Mobile: +61 438 263 033
Email: dos@tangalooma.com

~—— Web:  tangalooma.com
TANGALOOMA Postal Address:
ISLAND RESORT PO Box 1102 Eagle Farm,
Moreton Island, Qld, Australia Qld, Australia 4009

Administration:
Cnr Kingsford Smith Drv & Harvey St,
Eagle Farm, Qld, Australia 4009

~—
TANGALOOMA

ISLAND RESORT
Moreton Island, Qld, Australia
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Seasonal Promotions

faNeaE e e 00005 s ) . e ~ : . ,__..

TRAVELUNTIL 26 3UNE 2025 e

ISLAND RESORT

3 NIGHT STAY, BOAT TRANSFERS
& ACTIVITIES FROM

TANGALOOMA 00 F i gl Y. - s : e s 5 9
ISLAND RESORT | SRAVELUNTILZSSUNEZ6ES) . o e ——— R e 7 PP
) y g ey . .

*THCS APPLY
WWW.TANGALOOMA.COM

~———
TANGALOOMA

ISLAND RESORT

BRISBANE’S BEST & o
DAY OUT! @ WORLD #1

BEST BEACH
v TO SEE NATURE

AVAILABLE NOW . WWW.TANGALOOMA.COM
WWW.TANGALOOMA.COM
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Signage

(N}

~———,

TANGALOOMA

ISLAND RESORT

LUGGAGE
DROP

PLEASE TAG AND DROP YOUR CHECK-IN LUGGAGE WITH OUR CREW.
CHECK-IN CLOSES 30 MINUTES PRIOR TO BOAT DEPARTURE.

WELCOME TO
TANGALOOMA ISLAND RESORT

1
BEST BEACH

TO SEE NATURE

CHECK IN ‘

Collect your boarding passes and parking tokens at check-in.
Check-in closes 30 minutes before boat departure time.

p—— e, | RING LUGGAGE & WAITING AREA pu
- : = . Check in luggage then proceed to luggage drop.
ﬂTANGALOOMA - Eatir
———= SLAND RESORT £ .\ THERN. ¢ GUEST PARKING (IF REQUIRED) »
E : 3 Proceed to guest parking after check-in.

ISLAND TIME B =5 | T o3 | B4 | 820
STARTS HERE!

LICENSED PREMISE NO SMOKING
NO ALCOHOL OR VAPING/

Style Guide | Tangalooma Island Resort 31



Vehicle Livery
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Supporting Graphics

Supporting graphics such as location and resort
maps should always be designed to be clean,

simple and highly functional.

Simple brand colours and symbols should be
used to communicate key locations,

facilities and activities.

SUNSHINE COAST

BRISBANE AIRPORT :

10mins
BOAT DEPARTURE POINT
BRISBANE : ‘

:141:1]3
ISLAND

20mins

MORETON
ISLAND

TANGALOOMA

STRADBROKE
ISLAND

Q

\

9,
O,
%,
2

GOLD COAST

34
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Supporting Graphics
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